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Abstract 
 
Having worked within the Tourism industry for many years, first abroad and for the last ten years in 
Finland as Official Tourist Guide and Development Manager in Tourism education, I have gained 
interest in researching what kind of image Tourism professionals really present as opposed to the 
ideal image as portrayed by the Finnish Tourist Board through the official Tourist brand of Finland. 
The Finnish Tourist Board main task is to develop the image of Finland as a tourist destination 
together with supporting related businesses in the sector in collaboration with embassies and 
representative offices. There is one sector missing; the target group of this study. The Finnish 
Tourist Board addresses its marketing campaigns abroad, but according to the General Director 
Jaakko Lehtonen, there is a need and a growing interest in collaborating with the Tourism 
professionals working in Finland as well, and one of the results of this research is to offer the forum 
to do so. 

In this research, the Tourism professionals are limited to local Tourist Guides, two thousand 
freelancers and members of The Finnish Tourist Guide Organization and approximately five 
hundred Customer Service agents working in Tourist offices in Finland, members of The 
Association of the Tourism Organizations in Finland (SUOMA ry), which main concern is how to 
offer training to all their thousands of members in different tourism sectors in Finland as a 
competitive advantage. This was another problem to solve in this research. 

As a result of this research it can be pointed out that most of the Tourism professionals are not 
aware of the selling arguments of Finland as a Tourist destination nor they are aware of the contents 
of Finland´s national brand, but “by accident”, they are mainly giving the expected information to 
the tourists coming to our country. The professionals are acting unconsciously or consciously as the 
“ambassadors” of Finnish Tourism and Finland as a country and nation. The main result of this 
research is to bring onto the market a Training model offering equal possibilities to all the Tourism 
professionals all over Finland so they can take part in the training and meet colleagues virtually and 
in person. The topical contents have been collected by using the needs assessments and the 
theoretical frame based on the international Tourism and Educational trends. The Training model 
has been developed together with the target group; the action research method made it possible by 
allowing the researcher to change the role from an outside observer to one of the target persons in 
action. The model has been tested and developed during the research process and the finance has 
been outlined as part of the result. 

The theoretical frame of the research is based not only on the Tourism Brand documents but also on 
the concepts related to international Tourism trends such as Academy of Hope, Transmodernity, the 
Future Tourists´ profiles as well as international Adult learning trends like e-Learning, Problem 
based learning, Habermas´s Critical learning and Mezirow´s Transformative learning.  The result of 
this research is a modern Training model based on e-Learning offering virtual forum not only for 
learning, but also to discuss and spread information nationwide. The pedagogical model called 
“Solution- orientated learning” is a new  mix of problem-solving learning and the model of 
Employee Driven Innovation. 


